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65% of Adults Online Use Social Media

Pew Internet a project of the

Pew Internet & American Life Project

65% of online adults use social networking sites
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Social Business Trends

1. Business is Personal

2. Markets are Collaborative

3. Communities are the New Markets
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Design Your Business Around Customers

©Jeff Korhan and True Nature® 2012  @jeffkorhan on Twitter

Search

Drives the Web

(problems looking for solutions)
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Social Marketing Platform

Sales Content
Conversion | | Attraction

Media
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Social Graphs

1. Your Profile

2. Your Connections

3. Everything You Share
(social objects)
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Your LinkedIn Social Graph

Linked {1}

InMaps
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Social is Influence
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The Network Effect

Your Network of Trusted Professionals

You are at the center of your network. Your connections can introduce
you to 11,565,700+ professionals — here's how your network breaks

down:

1 Your Connections 866
; Your trusted friends and colleagues

 Two degrees away
@ 4} Friends of friends; each connected to one of your connections 348,400+

Three degrees away
@ Reach these users through a friend and one of their friends 11,206,400+

Total users you can contact through an Introduction 11,555,700+

33,620 new people in your network since June 25
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Communities are the New Markets

Help Them Do More ...

of what THEY Want to Do
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Content

Drives Search

(be the business with relevant answers)
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Be a Valued Resource

[*3-[lawn carel S

Oz lawn care tips Suggestion
lawn care services
lawn care advice

lawn care business
lawn care schedule

| lawn care forum

| lawn care equipment [
lawn care companies
lawn care software
lawn care fall
Monitor Your Communities

©Jeff Korhan &

Communities are the New Markets

scan. lick. cure.

drive safely.
surf at home.
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Playa del Carmen, Mexico
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Mobile is

Aftention
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Apple Product Sales

AWA

Ll A

Q1/09 Qi/10 Qi/11 Qi/12
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Mobile Trends

The Workday

1 2 3 4 5 6 ff & 9 10 M 12 1 2 3 4 5 6 7 8 9 110 N 12
AM Hour of Day PM
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Local is Context

©Jeff Korhan and True Nature® 2012

Foursquare “location search engine”

Welcome to Starbucks
2936 Show Place Dr at St. Rt. 59 & 95th St.

Check-in to Starbucks during (RED) RUSH
TO ZERO and we'll donate $1 to help fight
AIDS. 6/1 - 6/10

You unlocked this Special by checking in here!

(i CONGRATS! YOU'VE UNLOCKED THIS SPECIAL
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il ATET LTE 11:52AM 7 @ & 91% ==

[ Check-in 9

Jeff Korhan

j| Chipotle Mexican Grill
3 MEXICAN RESTAURANT

You've been here 27 times!
You are 3 days away from becoming

00RIT0

FUNDRAISER,

October 31st, 4pm to close. You, your
costume, and $2.

Nice check-in! You earned: +

o S s ey

Jeff appreciates your feedback on today's presentation:

What new skill or idea will you implement right away?

How would you describe Jeff's presentation in one or two sentences. Circle Yes if Jeff can
quote you.

Yes

OPTIONAL: Name. Email

Phone. Company,

What did you like best about the program?

Circle your rating of this

The Most Active Site on the Web
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Facebook is a Filtered Experience

Sublime Garden Design | v Liked | | Message  ~
505 Ties 275 Talking soour T
o - '7‘7 509
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The Network for Business Professionals

Linked [[}].
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Use Keywords for LinkedIn Search

. Jeff Korhan @ &
= o IDigitaI Marketing Consultant | Social Media Keynote |
e

Speaker and Author | Small Business Marketing

A@L Groater Chicago Area | Professional Training & Coaching
N e

Jeff Korhan via Twiter

jeffkorhan Great article ive too): The “5 A" F for Content
Marketing Success http://t.co/nGI4WTKy via @entreproducer #fb #in

Retweet 4 Reply - See all activity

Current  Digital ing C and P

nd i Speaker for
Mainstream Small Business at True Nature Inc[f

Past  Founder, President, and Marketing Director at Treemendous
Landscape Company®
Midwest Region Sales and Marketing Manager at Chevron Phillips
Chemical Company.
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Ask Good Questions

(with no right or wrong answer)

oD

Wik 1
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The Most Powerful Site for Business Marketers

2 =
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Goc ISIL +  Search for restaurants, hotels, and more Oak Brook, L, United State  [JCINN

Recommended places near Oak Brook, IL Q-

@nmm

1ad) Ronad Resgan Memerial Hy (ol oad)

Get to know the new scoring system Your places

res are caloulated on a 30-point scale based on user

30 w1 8 —
3 . gL v

From top reviewers Viow al

©Jeff Korhan and True Nature® 2012

©Jeff Korhan and True Nature® 2012



Optimize Your Marketing for the Intersection of Social, Local, and Mobile
2012 Fore! National Users Conference — Oakbrook, IL
Jeff Korhan — speaker@jeffkorhan.com — Nov 7, 2012

SRS
SOCIAL MEDIA TIPS

to better serve your customers
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