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65% of Adults Online Use Social Media 
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Social Business Trends 

1. Business is Personal 

2. Markets are Collaborative  

3. Communities are the New Markets 
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Design Your Business Around Customers 
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Social Marketing Platform 
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1.  Your Profile 
2.  Your Connections 
3.  Everything You Share 
     (social objects) 

Social Graphs 
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Your LinkedIn Social Graph 
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The Network Effect  
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 Communities are the New Markets 

Help Them Do More …  
 

of what THEY Want to Do 
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Be a Valued Resource  

©Jeff Korhan and True Nature® 2012     @jeffkorhan on Twitter 
 

Monitor Your Communities 
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Communities are the New Markets Communities are the New Markets   
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Playa del Carmen, Mexico 
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Apple Product Sales 
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Mobile Trends  
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Foursquare “location search engine” 
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The Most Active Site on the Web 
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Facebook is a Filtered Experience 
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The Network for Business Professionals 
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Use Keywords for LinkedIn Search 
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Ask Good Questions 
(with no right or wrong answer) 
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The Most Powerful Site for Business Marketers 

©Jeff Korhan and True Nature® 2012 
 



Optimize Your Marketing for the Intersection of Social, Local, and Mobile 
2012 Fore! National Users Conference – Oakbrook, IL 

     Jeff Korhan – speaker@jeffkorhan.com – Nov 7, 2012 

©Jeff Korhan and True Nature® 2012 
 

©Jeff Korhan and True Nature® 2012 
 


