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Design Your Business Around Customers
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Search

Drives the Web

(problems looking for solutions)
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Social Graphs

1. Your Profile

2. Your Connections

3. Everything You Share

(social objects)
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Your LinkedIn Social Graph

Linked {1}

InMaps
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The Network Effect

Your Network of Trusted Professionals

You are at the center of your network. Your connections can introduce
you to 11,565,700+ professionals — here's how your network breaks
down:

1 Your Connections 866
« Your trusted friends and colleagues

 Two degrees away
2. Friends of friends; each connected to one of your connections 348,400+

Three degrees away
B/@ Roach these users through a friend and one of their friends 11,206,400+

Total users you can contact through an Introduction 11,555,700+

33,620 new people in your network since June 25
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Communities are the New Markets

Help Them Do More ...

of what THEY Want to Do
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Content

Drives Search

(be the business with relevant answers)
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Social Marketing Platform

Sales Content
Conversion Attraction

Media

Engagement /

e Ui i s arew cuse  wgenniian un ditter
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Monitor Your Communities

©Jeff Korhan ¢ “fkorhan on Twitter

Be a Valued Resource

[*8-lawn care] J:

(oY lawn care tips 1ggestion
lawn care services
lawn care advice

lawn care business
lawn care schedule

lawn care forum -
lawn care equipment K

lawn care companies
lawn care software
lawn care fall

AdWords

Advertise your business on Google

No matter what your budget, you can display your ads on Google and our advertising network. Pay only if
people click your ads.

AdWords helps

customers find us for

their spring gardening
needs.

MR You create your ads

You create adg-amt-choose-keywordf, which are words or phrases related to
Reach more customers your business| Get keyword ideas
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Content Management System

_ Social

Media (
Inbound
N Links ‘

11// \L":://

b/
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Blogging is Storytelling with a Purpose

v Authority
v Resource

v SEO
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Optimize Your Business Channel

1. Organized Information

2. Up-to-Date Information

3. Relevant Information
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3 Business Channels to Master

Why and How

-- and One Mega-Trend

to prepare for
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The Most Active Site on the Web
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Facebook is a Filtered Experience

Sublime A
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RYCO Landscaping
September 25

Kids love what we do....get dirty! Let us do your dirty work.

Unlike - Comment - Share
71 people saw this post
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Use Smart Lists Well

© Naperville Area

Friends who live

ithin 10 miles of Naperville. Learn More

[5) Update Status [@] Add Photo E= Ask Question On This List (29)

S _ introducing Smart Lists 4]
Great article and editorial in tody 47 Smartlists automatically update

- = ith coworkere, e
) classmates, local friends and family
See all lists...

members based on your friends' P
Hover over and click the More link at the top of profile info. +Add friends to t
this section. You'll see all of your lists.

List Suggestions

o oTRITGOTTETTTGTENTement costs. A Daily Herald

Neil Gatac
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Define Local to Your Advantage

Eaon Gl "I

‘-.: Jeff Korhan
<

AU
FAVORITES =
[E) Update Status Add Photo /"WRdleo Ask Question
() News Feed
(&) Messages = Kurt Scholle
7 Great post on time management!
A . DrSurya M Ganduri
Common Tasks to Quickly and Easily Delegate 50 yor ocus on
f Korhs 2 9

& JeffKorhan your highest payoff activities that put you in the highest probability
. position to achieve your goals. » Answering Phones/Returning phone
- calls » Sending/returning emails « Performing research

[F Close Friends 20+ Bookkeeping « Filing » Scheduling appointments « Website desi

(B Subscriptions 20+ See More

(@ Family 16

€] ke - Comment - sh

[@ Jeff Korhan

& 2 people like this.
(3 Miami University (208

(& Thomas Worthingt... 20+ Write a comment
[ Naperville Area

SIS UGN GG S OIS cUie  SJSHRVITGN VI e
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| ] Naperville Area

Friends who live within 55 miles of Naperville. Learn More

€] Like - Con

Kurt Scholle
Great post on
- DrSury

EX | cancer

P e Ry

Ask Good Questions

(with no right or wrong answer)

e D

Wi 1
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Promoted Posts

{8 Jeff Korhan shared a link.
June 19

Everything you ever needed to know for getting more
business value from your LinkedIn profile. It's all here -
including video tutorials.

10 Linkedin Tips for Growing Your
Business

L, www.jeffkorhan.com
inked -
t business

Like - Comment - Share B1

&Y 17 people like this.

Write a comment...

1,666 people reached - 43% Promotion Complete v

©Jeff Korhan and True Nature® 2012



How to Use Social Media to Understand Your Customers and Serve them Beftter
PLANET GIC - Louisville, KY
Jeff Korhan — speaker@jeffkorhan.com — Oct 26, 2012

The Network for Business Professionals

Linked ).
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Use Keywords for LinkedIn Search

Jeff Korhan m o

— Digital Marketing Consultant | Social Media Keynote
g Speaker and Author | Small Business Marketing

Lo
1@‘ Greater Chicago Area | Professional Training & Coaching
\ ]

Jeff Korhan via Twitter

jeffkorhan Great article ive too): The “5 A" F for Content
Marketing Success http://t.co/nGIAWTKy via @entreproducer #fb #in

Favorite tRetweet 4 Reply  See all activity

Current  Digital ing Ce and i Speaker for
Mainstream Small Business at True Nature Inc 7

Past  Founder, President, and Marketing Director at Treemendous
Landscape Company®
Midwest Region Sales and Marketing Manager at Chevron Phillips
Chemical Company [f

©Jeft Korhan and Irue Nature® 2012 @)eftkorhan on Iwitter

Use Anchor Text for Google Search

Current  Digital ing Ct I and Professi Speaker for
Mainstream Small Business at True Nature Inc Edit

+ Add a current position

Past Founder, President, and Marketing Director at Treemendous
Landscape Company®
Midwest Region Sales and Marketing Manager at Chevron Phillips

Chemical Company
Education  Miami University
Recommendations 25 recommendations Edit

Connections 500+ connections

Websites  Small Business Marketing Edit
Digital Marketing Consultant Edit

Social Media Keynote Speaker Edit
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Skills and Expertise

11 Public Speaking
6  Social Media Marketing

6  Small Business

3  Green Industry

3  Motivational Speaking

2 Digital Marketing

2  Blogging

©Jeff Korhan and True Nature® 2012
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@jeffkorhan on Twitter

B
asa
AG
3l

Linked i s AccountType:

Home

Companies Home | Dan

146,723 followers | Follow.

i‘ Danberley Corp

o |
HOW YOURE CONNECTED

UL 0AD

3 FirstDogree Comectons

View all con

Feedback

PRODUCTS AND SERVICES

% Danberley Tablet

Technology and Great Teachers are Essential to
the

3+ Core to President Obama's priorty of education
that investing in education willproduce long-term

Advanced mathematics

More Products »

ADS BY LINKEDIN MEMBERS.

B s in Internet Marketing

The Most Powerful Site for Business Marketers

Il |
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Complete Your Profile

Blo e

Google+

Click on the parts of your profile you want to edit.

Jeff Korhan

Keynote Speaker and Consultant for Mainstream Small Business

x84
Change photo

Posts About Photos Videos +1's
.
Send an email ® ® Introduction  Suggested Circles You Can Put Me In:

Small Business
Business Trends
Marketing

In Jeffs circles (0) &

Edity otoc
o e Professional Speakers

Have Jeff in circles (437) © QR codes

« Relationship Marketing and Selling

SEO and Social Search

Go Public with Your Message

® “ speakerjeff@gm. 0 + Share ﬁ‘:.'

Stream
@ B &9

(Sun03) Visited my friends at the global headquarters of Walls360 or

Thursday. These are my pictures from the visit. The company just +Add more people
announced its collection of Topps wall graphics:

live video

hitp://blog walls360.comwalls-360-launches-topps-wall-graphics/
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GO\ 18[@ + Restaurants Naperville, IL

From top reviewers you Your circles
Also try: chinese restagffiits - sushi pizza steak
mexican indian italian american restaurant
thai restaurants
The Whit

hocolate Grill 2

Americal eedom [

lance: bread pudding - apple pie - banana cream pie - gluten free

una

Unlike a prior review | read, the place was|NOT particularly noisy {I went
at 12:30 PM, prime lunch hour, but place was not busy. Service seemed a

bit slow for the lack of customers. The food made up..." More ¥

Sullivan's Steakhouse 2

Restaurant - 24

outh Main Street, Naperville, IL

Local

FOOD | DECOR | SERVICE  COST
24 179 reviews

From Zagat: “Sizzling steaks melt in your mouth’, at this “high-end”
chophouse chain boasting “well-executed” presentations and a staff that's
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Listen to Your Customers

(;:-\ Jeff Korhan's places

1 review

Also try: chinese restaurants - sushi restaurants - steak restaurants - mexican restaurants
pizza restaurants - ice cream - american restaurant - indian restaurants - sandwiches - sporting

goods stores

Bill Jacobs Volkswagen 3
overaLL
SCORE 21 42reviews

(2 Jeff Korhan reviewed a month &
A0 Quality 3 Appeal 3 /3 Service 3 /3 My top priority

was finding the VW that was right for me without investing a great
deal of time. Ed was responsive via phone, text, and email. He
respected my time, helped me find the the right car, and worked
out a nice deal. What more can you ask for?
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# Floral Friday

[) TRENDING ON GOOGLE"

) - & #007riday
#FloralFriday
Bost of Most recent 8ig Bird
Chris Brown
smileOmeter #TGIF
Kallasandra Moran originaly shared tis post #Stevelobs
A sunny yellow flower shading is self. James Bond
Milky Way
Its cold, snowy, grey day here in Wyoming. Hear it the same back *Fdofrday
home in Colorado. So here's a I ray of sunshine for everyone!
#FirstFridayAtWalk

#loralfriday +FloralFriday Curated by: +Tamara Pruessner

#colorsonfriday +ColorsOnFriday Curated by: +E.E. Giorgi , *Gilmar
Smith

#iphotography #floralphotography  #flowerphotography
#naturephotography #yisforyellow  #esotericallusions
#wyomingphotographers

\h
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Engagement Opportunities

You in "Buit In Social Business
Expectations /1 colOTUPH7Pe via @jeffkorhan [Great

71 Influential about Social media, Marketing, Small business, Facebool
Social marketing

Gina Schreck mentioned you in *BuiltIn Social Business
http:/t via (Great

Reply.

read!
71 Influential about Technology, Social media, Seo, Business, Coffee

Ronald Earl Wilsher started following you
67 Influental about Personl branding, Chicago bears, Tianic, Reply.
Publicspeaking, Freedom

66 Influential about Germany, Social media, Entrepreneurship,
Marketing, Religion & spirituality

Emoticons hiip:/t.co/Z\/1phqBS via @jeffkorhan”
Managing Editor at Social Media Examiner
64 Influential about Social media, Marketing, Forbes, Branding, Job

.a
£

Rainer Seiffert started following you
I3
i Cindy King mentioned you in "Fun with Facebook Comment
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&ka
-
Program Feedback "

Jeff appreciates your feedback on today s presentation:

What new skill or idea will you implement right away?

How would you describe Jeff's presentation in one or two sentences. Circle Yes if Jeff can
quote you.

Yes

OPTIONAL: Name, Email

Phone. Company.

What did you like best about the program?

[circte your rating of this

Get Ready for Mobile
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Q1/09 Ql/10 Q1/11 Ql/12
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Timing is Important

The Workday

1 2 3 4 5 6 ff & 9 10 M 12 1 2 3 4 5 6 7 8 9 110 N 12
AM Hour of Day PM
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Mobile Responsive Websites

copyblogger

Content Marketing Solutions for

WordPress that Work

Design Hosting Traffic Conversion

I STUDIOPRESS @« synthesis Seube
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Strategic Summary

Sales Content
Conversion Attraction

N

Media

AN Engageny
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J( Jeff Korhan

New Media and Small Busiess Marketing

@jeffkorhan on Twitter

speaker@jeffkorhan.com

630-774-8350

site: jeffkorhan.com
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